Narrative (Storytelling) Outperforms
Tables, Charts, and Text

In Health Plan Communication

narrative
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Health communicators try to be complete, objective,
and accurate.

University of Oregon professors, Judith Hibbard and
Ellen Peters, say this is wrong.

Employees don’t use health information that is

complete, objective, and accurate. Their research showed
employees are more likely to use information that is
brief, evaluative, and dramatic.

For example, Hibbard and Peters recommend
including narrative (storytelling) in your health
communication.

Subjects receiving health information in narrative
form were:

U

[1e7] more likely to remember the information
[1e’] more likely to use the information

[1e] able to make more appropriate health care
[0 O choices
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In these studies, narrative performed better than:
U

o] descriptive text

[e[] graphs/charts

e[l tables

And when communicating your story—emphasize
the negative. Their research showed narratives
involving loss and bad outcomes had greater impact
than positive stories with good outcomes.

Want your employees to more seriously weigh “out-
of-pocket maximums” in their health plan choices?

Tell a tragic story about an unnamed employee whose
family was financially hurt because the employee
didn't understand that the out-of-pocket maximum is
yearly and not lifetime.
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